
CHECKLIST FOR

Inclusive Product 
Design

Use imagery that evokes positive 
feelings and attitudes

Consider using images related to a path or 
journey, or goals, values, and other sources 
of positive motivation.

Avoid images that reflect hardship and depict  
people in stressful situations.

Ensure the visual imagery throughout the 
experience evokes or suggests a sense of 
security, confidence, growth, and/or pride.

Empower the user to take 
informed action 

Facilitate community conversations and 
knowledge sharing on/within your platform 
to foster a sense of belonging and support 
confident and informed decisions.

Design a user-friendly flow between accessing 
information, making a decision, and taking a 
relevant action.

Provide opportunities for the 
user to feel in control

Offer products/features that put the user in 
control—for example, an optional short-term loan/
transfer (providing choice and resources) instead of 
an automatic overdraft fee.

Use language that reinforces agency. This can be as 
simple as a welcome message of “What would you 
like to do today?”

Provide opportunities for the user to personalize 
their experience.

Use clear, widely understandable 
language

Avoid jargon; define acronyms or potentially 
unfamiliar terms in your materials.

Consider whether the population you are trying to 
reach may be more comfortable with content in a 
language other than English; if so, provide content in 
the most relevant language(s).

Use readability tools—such as those found in 
Microsoft Word or available free online—to check 
the reading level of your text. Tailor this to your 
specific audience; as context, half of U.S. adults 
cannot read a book written at the 8th-grade level.

Be clear and transparent with legal 
terms and agreements

Minimize “fine print” and use common language 
within legal terms.

Ensure your terms and conditions and pricing/
fees (where applicable) are easily found and clearly 
presented and communicated.

Design a user experience that makes it easy to make 
changes to an account or plan and clearly explains 
the implications of these changes.
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